
Branding Your Online Business So Customers Will Remember You 

 

Creating a brand identity for your business will give your customers an image to remember you by. 

In this global market filled with competition, creating a position for your business within the market 

will give you the competitive edge. 

 

How to Brand Your Business 

First, decide on what your business provides the target market. Write down one succinct message. 

Next, ask yourself what you do better than anyone else. Make it clear and concise and add it to 

your message. Tell your potential customers how you can solve their problem, and why you should 

be their solution instead of the competition. Lastly, create trust with your customers by keeping 

your word. If you say what you do, and do what you say, you will build customer loyalty and a 

positive branding experience. 

 

Why Should I Brand My Product or Service? 

By having a solid brand, you offer customers perceived value and quality. This creates a 

perception of confidence in your product. Customer trust is really based on the brand that you’ve 

created, and that trust converts into real sales. This is a win-win scenario because you gain a sale 

and the customer is getting perceived intangible benefits that are associated with your brand, 

which is something that your competitors do not offer. 

 

Tricks for Creating a Web Brand That Sticks 

Many online businesses don’t use traditional brick-and-mortar style promotional techniques 

because the business and customers may never physically interact thanks to virtual products, 

online payments, computerized marketing and communication. Having a can opener with an online 

training sites logo on it just doesn’t make sense, and won’t have the impact you need.  

 

Consider these techniques for branding an online business: 

1. Create and maintain your virtual brand with a strategic marketing plan 

2. Give freebie e-gifts like e-books or software that will be useful to potential customers 

3. Offer a free service, such as an emailed reminder system for maximizing productivity. 



4. If you do sell a product, toss in a promotion item with your logo with each order  

5. Find a great slogan and make promotion shirts, hats, or other items that people will want 

 

Remember that with whatever technique you use, you will need to have a clear call to action so 

that potential customers know how to take advantage of your expanded services or higher level 

products that you sell. And, make sure everything that to send or give away has your logo on it – 

this will help people remember who you are. 

 

The Free Way to Get More Paying Customers for Your Work-at-Home Online Business 

Branding is a free method of attracting and retaining customers that shouldn’t be overlooked. By 

not spending time branding your online work-at-home business, you are missing out on a free 

opportunity to make your online business more profitable. 

 


